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Abstract

Today, the expansion of competition among organizations and gaining brand
reputation has become the main goal and the first priority of organizations.
Therefore, this research was conducted with the aim of investigating the role
of participation, identification, reputation and attachment in creating a
reputable brand among the students of the Islamic Azad University of
Mashhad. In the current research, the statistical population includes all
graduate and doctoral students of the Islamic Azad University of Mashhad
branch, whose number, according to the contents on the website of this
university, is about 2800 people. Also, in the current research, the sampling
method was available in the form of a non-random sample, and 415
guestionnaires were distributed in person and online (in the class groups of
students of the desired courses). Finally, 382 questionnaires were incorporated
into the analysis stage. In order to determine validity of the instrument, face
and content validity were checked and confirmed using confirmatory factor
analysis. Also, Cronbach's alpha coefficient was used to check reliability.
Finally, data analysis was done using structural equations and PLS version 3
and SPSS version 24 software. The results of this research showed that
cultural participation, brand identity and brand reputation have a positive and
significant effect on brand attachment. Also, brand identity and brand
reputation and participation have a positive effect on brand credibility. In
addition, brand attachment does not affect brand credibility.

Keywords: brand Participation, Brand Identity, Brand Reputation, Brand
Credibility, Brand Attachment
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